
Reskinning product ratings. 
Team: 
Nick Carradorini 
Shreya Shah 
Brett Sigoda 
Eddie Soto 
 
 
 



Setting the Scene 
E-commerce product rating systems 
are generic/standard issue.�



‘Standard Issue’ Supports… 
rapid sense-making (good/bad), and�
decision-making (buy/shop)�
�
�

https://pixabay.com/en/doors-choices-choose-open-decision-1767563/  



BUT, WAIT!! 

https://pixabay.com/en/danbo-figure-roller-stop-sign-stop-3299229/  



Customization Has Benefits  



“People believe the way we shop should be a 
unique, personal experience” (Bao, 2018). �

https://pixabay.com/en/vinyl-records-store-shopping-retro-945396/  



Web sites providing 
personalized user 
experiences are five 
times more likely to 
attract repeat 
visitors than non-
customized sites 
(Personalization Strategies, 2019).�

https://pixabay.com/en/online-shopping-clothing-2900303/  



Design Challenge 
How can we retain the meaning of the standard issue 
5-star system while customizing the product rating 
experience on Amazon.com?�

	
	



Concept 
A customizable rating system in which 
users can change the shapes, colors, and 
styles of their rating bar.�
	
	











Hi-Fidelity Mockups (standard) 



Hi-Fidelity Mockups (smileys) 



Hi-Fidelity Mockups (psu blue stars) 



Hi-Fidelity Mockups (footballs) 



Next Steps… 
(1)	assess	concept	with	surveys	and	
interviews	and	(2)	prototype	the	tool	used	to	
select/apply	customized	rating	scale	icons.	



Thanks! 
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Nick Carradorini�
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